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MARKETING STRATEGY

Building The Real Estate Growth System
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AUDIENCE TARGETING

aullell aylpil aill 5ga ellaell dhaiul

o) () (= ) (o ) (o )

widiwnll jganall

[@Lﬁmumﬂmﬂuummlcmq [ aljlagdl Jala aldlall J [ gawll ailang ge guialll J [ dlgall gjla guléell gpaiiwnll J







CAMPAIGN PERFORMANCE LEAD GENERATION RESULTS
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Accurate & Reliable

Reduce errors & data loss.
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(Facebook, Instagram, Google, etc.)
drrve targeted traffe,

Visitors fill gut forms or click CTAs
io become new leads.

Zapier automates the transfer of
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Leads are crganized, tracked, and
stored in your CRM system.

Your sales team follows up, nurtures,
and cormverts leads into customers

% Faster Conversions

g Follow up at the right time.
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